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Study Approach

Focus groups

In-home ethnography 5+ -

years

Shop-along interviews

Ecosystem panel

Qualitative research findings are directional in nature
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Study Approach

Information gathering, shopping

Initial
consideration
set

Moment of
purchase

McKinsey Consumer Decision Journey
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Agenda

Coming to Canada
Path to purchase - Food
Path to purchase - Personal Care

Implications
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Coming to Canada
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. Maslow’s Hierarchy of Needs

Self
Actualization

Esteem

Love & Belonging

Safety

Physiological

To

i+l
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Maslow’s Hierarchy of Needs

New Canadians worry New Canadians are
about meeting their time starved as they
basic needs, while perform tasks done by
seeking stable others in their home
employment. country.

Physiological

THE ETHNIC CONSUMER )
POIGHTS CONFERENCE



o+

Maslow’s Hierarchy of Needs

years
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Path to Purchase - Food
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Initial
consideration
set

Food Acculturation

Barriers Enablers

L FE
-m o
yeéars = Religion Hu Adventure Kids

Fried Masala Chicken
© rate 1t nowt

-

Fusion Cooking
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Sources of Awareness
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years Praeo S
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Media - North American skew
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Home Count st Tl

M rve Restaurants

H'ealth Professionals
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FAQs

Recipes

New Foods
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Information gatherin e

Settlement Workers
& English Teachers

Online
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FRESHCO.

Fresher. Cheaper.

LOW PRICES ON BASICS

x5

=

Flyers

* __food - Y
S BiSics . &9
&

_—
ALWAYS FIEESH. ALWAYS IN STOOK. ALWAYS GREAT PRICES,

2N
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Information gathering, shopping

Vears Channels i
o+
years
& nofrills
J lower food prices
Mr. India food
Grocers aSlC S
JHHET&T e FRESHCO,
g“/’”'( Fresher. Cheaper.
Ethnic Discount Warehouse Club
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Taste Fresh Convenience
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Convenience ot

[mv. NATURAL q

Hﬁ‘h‘fs

Green Giant
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a2 Product Attributes

years

SAVINES

Healthy Harvesf @,_

Molsson anté

Wiole Graia 00 ™ G wina ertien
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Quality Health Claims
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. Product Attributes for Muslims J =

Halal Meats

Chicken
Goat
Beef
Turkey
Lamb
Blessed & Blessed & Self-Blessed
Slaughtered by Slaughtered by Halal Eligible
Hand machine Meat
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. Product Attributes for Muslims Jg§ =
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Avoid Check Categories
Alcohol Gelatin Yogurt
Pork Whey Powder Cheese
Rennet Butter
Animal Fat Margarine
Chocolate

Marshmallows
Chips
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Trial Drivers

i

Moment of
purchase

years
o+ 9 _.
years g . 4
Price Sampling
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Path to Purchase - Personal Care
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* Sources of Awareness

LOREAL

.>‘. PAIIIS
4F rmomme
TOTAL REPATUNG MASQUE

Home Country Brands Friends
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FAQS

o+
years

Shiny Hair Face Care Make-up
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5+ lect Friends In-Store

years

Cosmetician

—
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Channels
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Mass Merchandiser

FRESHCO.

Fresher. Cheaper.

- 1 SHOPPERS
——nofrills

DRUG MART

lower food prices

Discount Drug Store
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- Channels

years

SHOPPERS

DRUG MART

SHOPPERS

DRUGMART. /

A Py

THE SHOPPERS

A OPTIMUM POINTS®

WHER TOU SPEND 575 0R
MORE* ON COSNETES
2 FRAGRARCES

Optimum Points Personalized Service
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Moment of

purchase

Familiar Brands

QualiBtural Com?éician

Recommendation
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Implications
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Implications 5+ years

1. Evolve to meeting their

1. Focus on meeting their
emotional needs.

functional needs.

2. Optimize their experience

2. Build brand awareness at
with your brand.

the grassroots level.

3. Reframe the moment of

3. Reduce barriers to trial.
purchase from price to value.
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STRATEGY AND INNOVATION DESIGN

Business

Insight Insight

John Chan
416 575 2246
johnchan@pearl-strategy.ca
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